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11 WAYS TO SELL YOUR ART 

Gone are the days where the only avenue to selling your work is through a gallery. These days 
there are number of ways you can sell you Art which al come with their pros and cons. The more 
visible your work the more you’re a likely to sell it and trying out several approaches will help you 
establish which feels right for you. You may wish to sell exclusively through galleries, Art fairs, so-
cial media or a combination of all of these. 

 

One of the most promising ways of selling your Art in today’s Art market is by creating your own 

website.  

YOUR OWN WEBSITE: 

 

 You pay zero commission on work sold 

through your website. 

 Your success is not dependent on any-

one else, and all of your work stays 
with you. 

 You create your own customer base 

and build on those relationships.  

 No inventory investment needed – you 

can sell your work on-demand. 

 There are no geographic limitations, if 

you are willing to ship your work 
worldwide. 

 Your art gallery includes all of your art 

rather than just a few pieces. 

 It’s inexpensive to launch, if you are 

willing to create your own website.    

 Running costs are pretty low (around 

£200 a year for a business account 
which allows you to sell via your web-
site).                   

PRO 
 

 There is initial setup time to upload your 

images and curate your online Art     
gallery. 

 You have to work at driving traffic to 

your website. 

 It requires a small upfront investment 

whereas most of the other options do 
not. 

 You are responsible for marketing your-

self and promoting your business. 

CON 
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Instagram can be a great place to attract followers, prospects, and customers.  

INSTAGRAM: 

 

 Customers can see the process and   

story behind your work 

 You can target your audience if you 

know how to work the algorithm 

 Instagram is growing rapidly and cur-

rently has 500 million users. 

 It was create specifically for mobile us-

ers which is how most people use the 
internet. 

 Hashtags make it easy to connect with 

people and find future customers. 

 Customers can contact you directly 

about purchasing work. 

 You pay zero commission. 

 It’s where many galleries, consultants 

and Art licencers scout for             tal-
ent. 

 Although it helps, you do not need a 

separate website in order to sell you 
work. 

PRO 
 

 Your demographic may not have an   

Instagram account. 

 You need to produce regular content to 

keep followers engaged. 

 You are completing on a huge playing 

field. 

 You need to regularly engage with other 

users  

 

CON 

 

In open studio tours Artists invite the public to visit their workspaces and studios. It’s an excellent 

opportunity to talk directly to potential customers and display your work in the environment in which 
it was created. After all, people love to be nosey!  

They are often organised by a group of Artists but you can initiate your own open studio tour. You 
can hold an open studio in your workspace, your home or a hired venue.  

OPEN STUDIO: 

 

 Organising an event like this is a fantastic 

way to connect with other local creatives. 

 It can generate lots of local publicity. 

Newspapers etc. 

 People are just as likely to come to see 

your space as they are your Art. 

 An informal setting sometimes makes the 

prospect of buying work more appealing.  

 It allows the public to really get a ‘behind 

the scenes’ look at what you do  which 
adds value and purpose to your work. 

PRO 
 

 You have to be willing to open your 

home to potentially dozens of 
strangers. 

 Can involve a lot of organisation be-

fore, during and after the event.  

 You will need to photograph for a        

brochure or website 

 You will be responsible for the liability 

for the safety of people in your studio/
home   

CON 

https://www.worthingartistsopenhouses.com/?page_id=1948
https://www.worthingartistsopenhouses.com/?page_id=1948
https://www.artbusinessinfo.com/insurance-for-art-and-artists.html
https://www.artbusinessinfo.com/insurance-for-art-and-artists.html
https://www.artbusinessinfo.com/insurance-for-art-and-artists.html
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Having your work included in an exhibition is not just a great publicity opportunity but most                 

exhibitions are poised to sell your work too. See Art Rabbit and The Mall Galleries for opportunities. 

EXHIBITIONS: 

 

 Most galleries will promote and hang 

your work for you. 

 It will expose your work to a wider 

audience. 

 Increases credibility 

PRO 
 

 There is a submission fee per artwork. 

 You have to deliver and collect your Art-

works. 

 

CON 

  

Fairs are fun way to meet your customers and venues can vary from street railings to vast and 

trendy warehouses, complete with a bar and DJ. Fairs give you an opportunity to meet your custom-
ers and tell them your story, which can be the most enjoyable part of being an Artist.  

Art Fair Buddies is a great place to find out available Artists, read review and ask any question, Art 
Fair related.  

ART FAIRS: 

 

 Easy way of meeting lots of potential 
customers over a short period of time. 

 An opportunity to build your email list. 

 Talk about your work in person. 

 An opportunity for people to see your 
work in the flesh, that they may have 
seen online. 

 Some fairs don't charge commission. 

 Fair are places for the Art Industry to 
see your work i.e. Galleries, Interior 
Designers, Art Consultants, Collectors 
etc.  

 Often leads to commissions or future 
purchases.  

 Your fee not only pays for your stand 
but also publicity.  

 A great way to meet other Artist and 
network. 

PRO 
 

 It can be expensive. There maybe          
travel, hotels, framing and van hire costs. 

 You will be required to set up your own 
stand, so you may need to bring help. 

 It can be very draining as you may be 
standing for long periods and talking to 
lots of people. 

 Price of stands can vary from £100 to 

£2,000+ 

 Some fairs charge a commission on top of 

stand fees.  

CON 

https://www.artrabbit.com/artist-opportunities
https://www.mallgalleries.org.uk/call-for-entries
https://www.facebook.com/groups/666755840009261/about/
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 Looks good on the old CV 

 They publicise and market your Art for 
you. 

 They market their gallery and bring 
targeted buyers through the door. 

 Some fairs only allow you to exhibit 
through gallery representation 
(Affordable Art Fair) 

 

PRO 
 

 Galleries take up to 50% commission.  

 You do not know who your is sold to. 

 You only get paid if your work sells which 

means you can’t market the work else-
where. 

 The number of people buying  Art in    

galleries is in decline due to the           
proliferation of the online Art market.  

 It takes time to visit galleries, put       

together your portfolio, follow-up calls 
and visits. 

 Galleries may only show a small portion 

of your total collection — often just one 
piece. 

CON 

 

Some see being represented by a gallery is a sign that you have ‘made it’. But today, it is not the 

only way to sell your work, not is the always the most profitable.   

GALLERIES: 

 

 It’s easy to start selling with an  online 

gallery. Simply create and account and 
start uploading photos of your work.  

 They receive lots of traffic, which in-

creases the chance of someone  stum-
bling upon your work and buying it. 

 They market your work and you may 

get featured.  

 

PRO 
 

 They take a commission. 

 Art is sometimes sold on the based of 

price and how it looks compared to oth-
ers in the same genre, rather than the 
emotional connection that customers 
have with your work. 

 If a potential customer sees you at an 

Art fair and then Google’s you, they may 
find you via an online gallery rather than 
you own website. So you will not receive 
the full price of the painting. 

 You may not have access to the buyers 

email address which prevents you from 
adding them to your mailing list and noti-
fying them of future events. 

 Competition on these sites is high and 

you will be competing with 10s of thou-
sand s of other Artists.. 

CON 

 

Established online Art galleries get lots of traffic, and the success of the online Art market in general 

is on the rise.  

Some online galleries present collections of Art to clients who are looking to purchase work. They 
work like a personal shopper, selecting work they think the client will like.  

Saatchi Art, ArtPal, Singulart, Artfinder 

ONLINE GALLERIES: 

https://affordableartfair.com/
https://www.saatchiart.com/?utm_source=bing&utm_medium=cpc&campaign=IM_-_Brand_(Saatchi)&group=general&kw=saatchi%20art&utm_campaign=2144&utm_content=test_SS&msclkid=f2159b7938bb19c84693c672e2fbd1bb
https://www.artpal.com/
https://www.singulart.com/en/?campaign_id=3&keyword=singulart&matchtype=e
https://www.artfinder.com/?utm_source=bing&utm_medium=cpc&utm_campaign=PPC_UK_Brand_Exact&msclkid=8b88f250ba8b18833dc3af5cc9d89670#/
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Auctions like The Auction Collective work directly with Artists and to sell your work to collectors. 

AUCTIONS: 

 

 They often have great connections 

with business and collectors. 

 They will publicise your work for you. 

 It introduces your work to a new            

audience 

PRO 
 

 You will have to pay a commission on 

works sold 

 If a bids do not reach the reserve it wont 

sell. 

CON 

 

Successful Art Consultants will have connections with interior designers, private collectors, business-

es and more. They corporate a lot like a gallery 

ART CONSULTANTS: 

 

 They will work to sell your Art for you. 

 They have established connections 

that you may not have access to. 

 They may organise events on your 

behalf, e.g. Art fairs, pop up          
exhibition etc. 

PRO 
 

 Like galleries they take a high percentage 

of each sale. 

 Most consultants agree to you making the 

same work available on your website and 
at fairs etc. However you are obligated to 
notify them if they declare that they saw 
your work first on their website. It can be 
tricky keeping tabs on where your work is 
being represented. You don’t want an 
online consultant to sell your work only 
find that you have already sold it else-
where.  

CON 

https://theauctioncollective.com/


 

                                                    WWW.ANNAFMACDONALD.COM    INFO@ANNAFMACDONALD.COM 

 

Etsy is an e-commerce website focused on handmade or vintage items, craft supplies, and Art.  

ETSY: 

 

 There’s a lot of potential traffic. 

 It’s easy to get set up and start selling 

 You are part of a collaborative                 

community 

 You can produce work at your own pace 

 Etsy encourages sales to new shops 

 Listing fees are inexpensive 

PRO 
 

 Etsy is mainly used by those selling 

‘craft’, therefore selling your Art on 
Etsy may your work as craft rather 
than Art. 

 There are limited branding              

opportunities 

 Etsy has full control over your store. 

They can shut down your store with-
out warning. 

CON 

 

Companies such as Artko and The Poster Club make licenced prints of your work and distribute them 

to retailers including large department stores. 

PRINT COMPANIES 

 

 A great way for people to own you 

work 

 Will expose your work to a wide              

audience. 

 You will not be responsible for        

supplying the prints. 

 These companies are very good at 

styling and marketing your work so 
it’s easy for customers to visualise 
your work in their homes. 

PRO 
 

 You will not be able to sell editions of your 

work on your website. 

 The commission you will receive on each 

sale can vary from 5-40% but it is gener-
ally quite small. 

 You will have to supply a high quality    

image which may require getting a                 
professional photographer. 

 From the point of selection to distribution 

can take several months. 

CON 

https://www.etsy.com/uk?utm_source=bing&utm_medium=cpc&utm_term=etsy_e&utm_campaign=Search_UK_Brand_Bing_HP_General-Brand_Core_General_Exact&utm_ag=A1&utm_custom1=dae604ad-3587-42b9-8ed7-5f0f64bc6c9d&utm_content=bing_274699169_1299622886399876_812264551485
http://www.artko.co.uk/
https://theposterclub.com/

